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ABSTRACT 

The sudden spur of many Eye hospitals in  and around Navi Mumbai , especially  the nodes of Vashi and 

Koparkhairne area , has rose the very basic question of whether the facilities being provided are to the satisfaction of these 

consumers or not. Is there any scope for any expansion or a new eye care facility. The sample market chosen comprised of 

the various major hospitals and clinics offering eye care services in Vashi and Koparkhairne cities of Navi Mumbai. The 

management personnel and the doctors/ surgeons of few hospitals were taken as a source of information regarding the 

market they are employed in and their experience. Another population sample comprising of the clients/ patients visiting 

the hospital/ clinic were approached for getting information regarding the market dynamics and few other facts essential for 

the success of the project. Areas like  Consumption trends, Competition,  Cost structure, Consumer behaviour, intentions, 

motivations, attitudes, preferences and requirements were tried to cover in the said study.  

KEYWORDS : Consumer Behavior, Eye Care, Navi Mumbai 

 

BEST: International Journal of Humanities, Arts, 
Medicine and Sciences (BEST: IJHAMS) 
ISSN(P):2348-0521; ISSN(E):2454-4728 
Vol. 3, Issue 9, Sep 2015, 11-24 
© BEST Journals  


